
 

 

 

 

 

 

 

Dear Workshop Participant: 

I look forward to our workshop on __________ 

In preparation for the workshop, you will take the Myers-Briggs Type Indicator® (MBTI®) on my landing page 
from the Myers-Briggs Company. I will be the only person with access to the results, which will remain 
confidential. You will receive your MBTI reports during the workshop. 

Please complete the MBTI questionnaire by Friday, May 16th,  so I can prepare for our session together. It should 
only take about 20-30 minutes to complete. The link to take the MBTI is in your e-mail, accompanying this note. 

About the Assessment 

The MBTI® assessment is a self-report questionnaire, meaning you select who you think you are. Your 
computerized report will reflect how you answered the questions. Therefore, the MBTI is not a test and has no 
right or wrong answers! It is backed by 70 years of research and has proven a valuable tool for teambuilding and 
leadership development in companies and organizations of all sizes and kinds. 

The assessment does not rate or diagnose psychological well-being, skill, competency, aptitude, chances for 
success at a particular career, or specific interests or behaviors; instead, it gives you a framework for 
understanding the why behind your and others’ behavior. The MBTI indicates, or helps you to figure out, the 
amount of energy you like to expend using specific mental patterns or ways of thinking. Your energy for these 
mental patterns gives us clues and guideposts about particular ways of being and related behavior patterns. 

Information about how you see the world is gathered from your answers to how you see yourself on four scales, 
culminating in a 4-letter Type Code. Your Type Code will indicate how you may prefer to: 

 Face the world daily   

 Gather information (Perceive) 

 Evaluate the information that you gather (Judge)  

 Operate in the world outside of yourself 

Remember that no “right” or “wrong” Types exist for particular jobs, tasks, assignments, or positions. The MBTI 
is about preferences and perspective, and your results are data points for understanding your mental patterns 
or ways of thinking. 

Taking the Assessment 

When you take the MBTI questionnaire, picture yourself in the perfect place to be yourself without worrying 
about what others may think, feel, do, or say. Attempt to answer the questions in the direction of the responses 
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that are most true for you, rather than thinking about yourself in particular roles you may play at work or 
home—we call this a “shoes-off” mindset. Maintaining a shoes-off mindset is essential because sometimes, 
results can be skewed by thinking about yourself in particular roles.  

About the Workshop 

During our workshop,  I will explain what the MBTI can tell us about ourselves and others, and what it cannot. 
You will validate and self-select your MBTI Type by listening to explanations and participating in discussions and 
exercises. You will then receive your report to compare it with your in-class assessment, and from there, select 
the Type that you think fits you best (In a few cases, the computerized report does not reflect True Type because 
of the mindset issue discussed above.) We will then engage in exercises to apply those results to your style and 
how others differ. You will have many opportunities throughout our time together to share your insights about 
your Type with your colleagues and apply your insights to working together.  

As a result of your workshop, you will: 

 Broaden your self-awareness  

 See how to communicate more effectively with others 

 Learn to appreciate diverse perspectives  

 Work more effectively with others who may be different than you 

 Work better together as one team to meet company goals 

 Pinpoint your strengths and blind spots on a team 

 

If you have any questions before our meeting, please do not hesitate to contact me. I look forward to meeting 
and working with you! 

 

Sincerely Yours, 

Cindy Paris 

Cynthia Stengel Paris 
President and Founder 
The People Skills Group, LLC 
www.thepeopleskillsgroup.com 
215-680-2138 

http://www.thepeopleskillsgroup.com/

